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January, 2009 WEBCAST METRICS AUDIENCE RATINGS 
 
Providence, RI –  Tuesday, February 24, 2009 – Ando Media has released its monthly Internet Radio 
Top 20, a listing of the top‐performing Internet radio stations and networks measured by the Webcast 
Metrics™ audience measurement platform.    
 
Webcast Metrics uses a proprietary platform to track exact data and convert it to standard broadcast 
audience metrics that can be easily understood by the broadcast and advertising industry. Comparable 
statistics for broadcast stations have had to use estimates based on small sample size. With Webcast 
Metrics, media companies can expect precise measurement and delivery of ad campaigns. For more 
information about Webcast Metrics, visit www.andomedia.com.  
 
See Rankings Below: 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



DAYPART 6:00 am to 8:00 pm EST, Monday thru Friday 
                           AQH             CUME 

  Katz Online Network  424,997  2,717,683

  1   CBS Radio Inc.   171,196  2,991,989

  2   Clear Channel Online Music & Radio ∞   140,745  1,604,197

  3   Digitally Imported Inc. ∞   64,457  794,953* 

  4   977Music.com Corporate ∞   54,422  679,011* 

  5   Citadel Broadcasting Company   46,399  551,173

  6   1.fm Corporate ∞   27,200  364,495* 

  7   Cox Radio Inc. ∞   16,715  196,093

  8   Entercom Communications Corp. ∞   15,756  227,957

  9   ESPN Radio Corporate   15,052  245,899

  10   StreamGuys Corporate   13,121  336,717

  11   AccuRadio ∞   13,004  229,034

  12   Bonneville Corporate ∞   12,384  116,299

  13   EMF Corporate   11,671  158,418

  14   Radio One ∞   10,761  101,853

  15   Greater Media Corporate ∞   7,973  104,556

  16   Salem Communications ∞   6,167  90,546

  17   Emmis Communications ∞   4,491  58,173

  18   Lincoln Financial Media ∞   3,871  43,729

  19   Saga Communications ∞  3,598  49,685

  20   Beasley Broadcasting Corporate ∞  3,514  65,277
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DAYPART 6:00 am to Midnight EST, Monday thru Sunday 
                          AQH            CUME  

  Katz Online Network  269,850 4,024,453

  1   CBS Radio Inc.   120,260  4,544,431

  2   Clear Channel Online Music & Radio ∞   75,834  2,094,272

  3   Digitally Imported Inc. ∞   49,295  1,361,771* 

  4   977Music.com Corporate ∞   37,423  1,054,409* 

  5   Citadel Broadcasting Company   27,975  701,352

  6   1.fm Corporate ∞   20,490  616,021* 

  7   Cox Radio Inc. ∞   10,130  267,042

  8   ESPN Radio Corporate   9,904  333,295

  9   Entercom Communications Corp. ∞   9,542  301,275

  10   StreamGuys Corporate   9,514  539,028

  11   AccuRadio ∞   9,309  353,372

  12   Bonneville Corporate ∞   7,068  159,896

  13   EMF Corporate   6,658  212,897

  14   Radio One ∞   6,063  129,739

  15   Greater Media Corporate ∞   4,568  136,510

  16   Salem Communications ∞   4,208  125,920

  17   Emmis Communications ∞   2,766  77,260

  18   Lincoln Financial Media ∞   2,365  59,923

  19   Beasley Broadcasting Corporate ∞  2,192  96,587

  20   Journal Broadcast Group (Corporate) ∞  2,076  58,472

 
AQH:  The average number of persons who listened to a station for a minimum of five minutes within a reported daypart.  This number is the 
average of the number of listeners recorded every 15 minutes for each station monitored by the Webcast Metrics heartbeat, or the number 
derived from the total time spent listening data obtained by Webcast Metrics directly from station server log data.  Listening periods of less than 
5 minutes are not included. 
CUME:  The number of unique persons (defined as the number of different IP addresses) who listened to a station for a minimum of 5 minutes 
within a reported time period.   This is an unduplicated estimate, which may be underestimated in cases where more than one listener accesses an 
Internet radio station via the same IP address.  Listening period of less than 5 minutes are not included.  Cume audience estimates for individual 
station groups should not be added, because people who listen to more than one network will be counted twice.  All 20 listed groups represent 
multiple channels of programming and CUME for a particular group is the number of unique listeners unduplicated across all the channels 
reported 
∞ These groups are part of the Katz Online Network 
* CUME for these groups has been estimated based on the relationship of AQH and Time Spent Listening 

 


