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2009 WEBCAST METRICS® ONLINE AUDIENCE RATINGS 

 

Boston, MA – November 5, 2009 – Ando Media has released its monthly Internet Audio Top 20, 

consisting of May through September 2009, a listing of the top-performing Internet audio stations and 

networks measured by the Webcast Metrics® audience measurement platform.  

 

Webcast Metrics® uses a proprietary platform to track audience data and convert it to audience metrics 

that can be easily understood by stations, publishers and advertisers. For the first time, audience rankings 

are done on the basis of the new one-minute qualifier, versus the former five-minute qualifier. The five-

minute rule (only validating listening for five-minutes in a given period) was a legacy of terrestrial radio 

measurement and did not accurately reflect digital consumption habits, particularly with mobile devices. 

New metrics of “Session Starts,” “Average Active Sessions” and “Average Time Spent Listening” better 

capture the new methodology. Each metric is based on a one-minute qualifier. Session Starts is defined as 

“The number of streams of one minute or more that are started within a time period.” Average Active 

Sessions is defined as “The average number of streams of one minute or more that are active within a time 

period.” Average Time Spent Listening is defined as “The average number of hours for each session lasting 

more than one minute within a time period.” 

 

“The changes were made in response to requests from both the publisher and the agency community for 

measurement standards in keeping with other digital best practices. Terrestrial radio AQH and Cume 

measurements are not the best metrics for measuring today’s audience delivered via a digital channel and do 

not accurately pertain to online audio,” stated Ando CEO Robert J. Maccini. Ando is now in discussions with 

the MRC for accreditation, and believes this new “one-minute minimum” calculation is more in keeping with 

MRC standards. 

 

Additionally, there are two other significant changes in the September ranker. For the first time, Domestic 

listenership will be broken out. Second, internet audio pioneer Pandora appears in the ranker for the first 

time.  

 

“We are thrilled to have Pandora. With their inclusion, everyone can now clearly see the size and power of 

internet audio in the overall media picture,” said Ando COO Paul Krasinski.  

 

See Average Active Sessions Rankings Below: 
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SUMMER RANKER1   
MAY DAYPART 6:00 am to 8:00 pm EST, Monday through Friday 

  
Average 
Active 

Sessions 
Session  
Starts 

Average 
Time 
Spent 

Listening 

 Katz Online Network 405,721 * * 

  1 CBS Radio Inc.  214,181 35,463,035 1.8 

  2 977Music.com Corporate ∞ 63,135 * *  

  3 Digitally Imported Inc. ∞ 58,493 * *  

  4 Citadel Broadcasting Company 48,701 3,338,541 4.3 

  5 1.fm Corporate ∞ 24,944 * *  

  6 Entercom Communications Corp. ∞ 23,147 3,085,400 2.2 

  7 ESPN Radio Corporate 17,286 2,326,560 2.2 

  8 Cox Radio Inc. ∞ 17,158 1,130,447 4.5 

  9 AccuRadio ∞ 14,076 1,157,128 3.6 

  10 EMF Corporate 11,058 1,176,450 2.8 

  11 Bonneville Corporate ∞ 9,764 783,180 3.7 

  12 Greater Media Corporate ∞ 8,969 874,665 3.0 

  13 Univision∞ 7,467 1,521,349 1.4 

  14 radioio Corporate ∞ 5,336 * *  

  15 Salem Communications ∞ 5,241 350,311 4.4 

  16 Lincoln Financial Media ∞ 4,699 352,270 3.9 

  17 Interactive One∞ 4,623 268,025 5.1 

  18 Saga Communications∞ 4,015 449,331 2.6 

  19 Emmis Communications ∞ 3,915 334,814 3.4 

  20 ICBC Holdings∞ 3,469 346,976 2.9 

 

Average Active Sessions (AAS): The average number of streams of one minute or more that are active within a 
time period. 
Session Starts (SS): The number of streams of one minute or more that are started within a time period. 
Average Time Spent Listening (ATSL): The average number of hours for each session lasting more than one minute 
within a time period. 
∞ These groups are part of the Katz Online Network 
* Ando Media only records the real time listening statistics for these channels and therefore is not accurately able 
to determine the total amount of sessions listening to the stream. Requires optional Log or Pixel Tracking. 

AOL Radio and Yahoo LaunchCast are part of CBS Radio, Inc. 
1
Summer Ranker does not include Clear Channel Radio Digital 
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SUMMER RANKER1 
MAY DAYPART 6:00 am to Midnight EST, Monday through Sunday  

  

  AAS SS ATSL 

 Katz Online Network 282,287 * * 

  1 CBS Radio Inc.  135,621 47,582,826 1.6 

  2 977Music.com Corporate ∞ 50,404 * * 

  3 Digitally Imported Inc. ∞ 49,256 * * 

  4 Citadel Broadcasting Company 28,345 3,779,754 4.2 

  5 1.fm Corporate ∞ 20,914 * * 

  6 Entercom Communications Corp. ∞ 13,624 3,663,538 2.1 

  7 Cox Radio Inc. ∞ 10,189 1,338,945 4.2 

  8 ESPN Radio Corporate 10,102 2,724,024 2.1 

  9 AccuRadio ∞ 9,109 1,591,583 3.2 

  10 EMF Corporate 6,583 1,430,693 2.6 

  11 Bonneville Corporate ∞ 5,663 904,105 3.5 

  12 Greater Media Corporate ∞ 5,149 1,088,633 2.6 

  13 Univision∞ 4,693 1,978,074 1.3 

  14 radioio Corporate ∞ 4,333 * * 

  15 Salem Communications ∞ 3,086 406,044 4.2 

  16 Lincoln Financial Media ∞ 2,750 421,634 3.6 

  17 Interactive One ∞ 2,745 307,911 5.0 

  18 Emmis Communications ∞ 2,341 394,307 3.3 

  19 Saga Communications ∞ 2,340 520,138 2.5 

  20 ICBC Holdings ∞ 1,991 379,906 2.9 

 
 
 
Average Active Sessions (AAS): The average number of streams of one minute or more that are active within a 
time period. 
Session Starts (SS): The number of streams of one minute or more that are started within a time period. 
Average Time Spent Listening (ATSL): The average number of hours for each session lasting more than one minute 
within a time period. 
∞ These groups are part of the Katz Online Network 
* Ando Media only records the real time listening statistics for these channels and therefore is not accurately able 
to determine the total amount of sessions listening to the stream. Requires optional Log or Pixel Tracking. 

AOL Radio and Yahoo LaunchCast are part of CBS Radio, Inc. 
1
Summer Ranker does not include Clear Channel Radio Digital 
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SUMMER RANKER1 
JUNE DAYPART 6:00 am to 8:00 pm EST, Monday through Friday 

 

  AAS SS ATSL 

  Katz Online Network 405,632 * * 

  1 CBS Radio Inc.  217,740 37,752,815 1.8 

  2 977Music.com Corporate ∞ 58,482 * * 

  3 Digitally Imported Inc. ∞ 56,975 * * 

  4 Citadel Broadcasting Company 49,252 3,512,189 4.3 

  5 1.fm Corporate ∞ 25,194 * * 

  6 Entercom Communications Corp. ∞ 23,665 3,231,312 2.3 

  7 Cox Radio Inc. ∞ 17,443 1,197,915 4.5 

  8 ESPN Radio Corporate 16,467 2,355,115 2.2 

  9 AccuRadio ∞ 14,113 1,212,346 3.6 

 10 EMF Corporate 11,564 1,255,459 2.8 

11 Greater Media Corporate ∞ 9,325 951,265 3.0 

12 Bonneville Corporate ∞ 8,625 736,785 3.6 

13 Univision∞ 7,753 1,626,234 1.5 

14 radioio Corporate ∞ 5,570 * * 

15 Salem Communications ∞ 5,092 368,338 4.3 

16 Emmis Communications ∞ 5,078 842,509 1.9 

17 Interactive One ∞ 4,974 312,738 4.9 

18 Lincoln Financial Media ∞ 4,474 383,701 3.6 

19 Saga Communications ∞ 4,379 475,545 2.8 

20 ICBC Holdings ∞ 3,779 377,384 3.1 

 

Average Active Sessions (AAS): The average number of streams of one minute or more that are active within a 
time period. 
Session Starts (SS): The number of streams of one minute or more that are started within a time period. 
Average Time Spent Listening (ATSL): The average number of hours for each session lasting more than one minute 
within a time period. 
∞ These groups are part of the Katz Online Network 
* Ando Media only records the real time listening statistics for these channels and therefore is not accurately able 
to determine the total amount of sessions listening to the stream. Requires optional Log or Pixel Tracking. 

AOL Radio and Yahoo LaunchCast are part of CBS Radio, Inc. 
1
Summer Ranker does not include Clear Channel Radio Digital 
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SUMMER RANKER1 
JUNE DAYPART 6:00 am to Midnight EST, Monday through Sunday 

  

  AAS SS ATSL 

 Katz Online Network 326,681 * * 

  1 CBS Radio Inc.  144,679 47,760,930 1.6 

  2 Digitally Imported Inc. ∞ 48,900 * * 

  3 977Music.com Corporate ∞ 46,309 *  * 

  4 Citadel Broadcasting Company 30,447 3,895,422 4.2 

  5 1.fm Corporate ∞ 21,444 * * 

  6 Entercom Communications Corp. ∞ 14,677 3,674,580 2.2 

  7 Cox Radio Inc. ∞ 10,954 1,374,560 4.3 

  8 ESPN Radio Corporate 10,130 2,614,921 2.1 

  9 AccuRadio ∞ 9,560 1,587,996 3.3 

 10 EMF Corporate 7,190 1,446,680 2.7 

11 Greater Media Corporate ∞ 5,686 1,130,603 2.7 

12 Bonneville Corporate ∞ 5,275 821,482 3.5 

13 Univision∞ 5,070 1,994,044 1.4 

14 radioio Corporate ∞ 4,570 * * 

15 Emmis Communications ∞ 3,284 1,028,758 1.7 

16 Salem Communications ∞ 3,178 416,065 4.1 

17 Interactive One ∞ 3,130 349,873 4.8 

18 Lincoln Financial Media∞ 2,779 448,573 3.3 

19 Saga Communications  ∞ 2,713 537,290 2.7 

20 ICBC Holdings ∞ 2,301 406,441 3.1 

 

 
Average Active Sessions (AAS): The average number of streams of one minute or more that are active within a 
time period. 
Session Starts (SS): The number of streams of one minute or more that are started within a time period. 
Average Time Spent Listening (ATSL): The average number of hours for each session lasting more than one minute 
within a time period. 
∞ These groups are part of the Katz Online Network 
* Ando Media only records the real time listening statistics for these channels and therefore is not accurately able 
to determine the total amount of sessions listening to the stream. Requires optional Log or Pixel Tracking. 

AOL Radio and Yahoo LaunchCast are part of CBS Radio, Inc. 
1
Summer Ranker does not include Clear Channel Radio Digital 
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SUMMER RANKER1
 

JULY DAYPART 6:00 am to 8:00 pm EST, Monday through Friday 

 
  AAS SS ATSL 

  Katz Online Network 353,993 * * 

  1 CBS Radio Inc.  204,188 39,037,832 1.7 

  2 977Music.com Corporate ∞ 49,153 * * 

  3 Citadel Broadcasting Company 46,475 3,434,814 4.4 

  4 Digitally Imported Inc. ∞ 30,663 * * 

  5 1.fm Corporate ∞ 24,251 * * 

  6 Entercom Communications Corp. ∞ 23,426 3,303,908 2.3 

  7 Cox Radio Inc. ∞ 16,288 1,157,491 4.5 

  8 ESPN Radio Corporate 15,659 2,360,830 2.1 

  9 AccuRadio ∞ 13,085 1,179,266 3.6 

 10 EMF Corporate 9,743 1,114,720 2.8 

11 Greater Media Corporate ∞ 9,028 927,331 3.1 

12 Bonneville Corporate ∞ 8,025 729,307 3.5 

13 Univision∞ 7,650 1,728,723 1.4 

14 Emmis Communications ∞ 6,102 1,172,630 1.7 

15 Salem Communications ∞ 4,893 355,383 4.4 

16 radioio Corporate ∞ 4,512 * * 

17 Interactive One ∞ 4,431 281,404 5.1 

18 Lincoln Financial Media ∞ 4,141 338,995 3.9 

19 ICBC Holdings ∞ 4,139 390,201 1.6 

20 Beasley Broadcasting Corporate ∞ 3,142 486,011 2.1 

 

 
Average Active Sessions (AAS): The average number of streams of one minute or more that are active within a 
time period. 
Session Starts (SS): The number of streams of one minute or more that are started within a time period. 
Average Time Spent Listening (ATSL): The average number of hours for each session lasting more than one minute 
within a time period. 
∞ These groups are part of the Katz Online Network 
* Ando Media only records the real time listening statistics for these channels and therefore is not accurately able 
to determine the total amount of sessions listening to the stream. Requires optional Log or Pixel Tracking. 

AOL Radio and Yahoo LaunchCast are part of CBS Radio, Inc. 
1
Summer Ranker does not include Clear Channel Radio Digital 
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SUMMER RANKER1
 

JULY DAYPART 6:00 am to Midnight EST, Monday through Sunday  
  

 

 

 

 
Average Active Sessions (AAS): The average number of streams of one minute or more that are active within a 
time period. 
Session Starts (SS): The number of streams of one minute or more that are started within a time period. 
Average Time Spent Listening (ATSL): The average number of hours for each session lasting more than one minute 
within a time period. 
∞ These groups are part of the Katz Online Network 
* Ando Media only records the real time listening statistics for these channels and therefore is not accurately able 
to determine the total amount of sessions listening to the stream. Requires optional Log or Pixel Tracking. 

AOL Radio and Yahoo LaunchCast are part of CBS Radio, Inc. 
1
Summer Ranker does not include Clear Channel Radio Digital 

 

 
 
 
 

  AAS SS ATSL 

 Katz Online Network 252,913 * * 

  1 CBS Radio Inc.  136,421 49,290,585 1.5 

  2 977Music.com Corporate ∞ 39,618 * * 

  3 Citadel Broadcasting Company 29,030 3,811,528 4.2 

  4 Digitally Imported Inc. ∞ 26,837 * * 

  5 1.fm Corporate ∞ 20,735 * * 

  6 Entercom Communications Corp. ∞ 14,700 3,762,711 2.2 

  7 Cox Radio Inc. ∞ 10,340 1,333,719 4.3 

  8 ESPN Radio Corporate 9,636 2,543,690 2.1 

  9 AccuRadio ∞ 8,943 1,535,680 3.2 

 10 EMF Corporate 6,187 1,302,985 2.6 

11 Greater Media Corporate ∞ 5,559 1,102,958 2.8 

12 Univision∞ 5,040 2,105,322 1.3 

13 Bonneville Corporate ∞ 4,955 808,821 3.4 

14 Emmis Communications ∞ 3,971 1,438,232 1.5 

15 radioio Corporate ∞ 3,741 * * 

16 Salem Communications ∞ 3,092 400,403 4.3 

17 Interactive One ∞ 2,817 315,913 5.0 

18 Lincoln Financial Media ∞ 2,599 393,776 3.7 

19 Saga Communications ∞ 2,446 499,847 2.7 

20 Beasley Broadcasting Corporate ∞ 1,989 563,693 2.0 
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SUMMER RANKER1
 

AUGUST DAYPART 6:00 am to 8:00 pm EST, Monday through Friday 

 

  AAS SS ATSL 

  Katz Online Network 363,893 * * 

  1 CBS Radio Inc.  271,709 49,754,665 1.6 

  2 Citadel Broadcasting Company 51,285 3,565,501 4.2 

  3 977Music.com Corporate ∞ 44,626 * * 

  4 Entercom Communications Corp. ∞ 27,590 3,599,018 2.3 

  5 1.fm Corporate ∞ 25,381 * * 

  6 Digitally Imported Inc. ∞ 20,436 * * 

  7 ESPN Radio Corporate 17,986 2,553,974 2.1 

  8 Cox Radio Inc. ∞ 17,930 1,279,207 4.1 

  9 AccuRadio ∞ 14,009 1,151,689 3.6 

 10 Univision∞ 9,370 1,889,998 1.5 

11 EMF Corporate 9,285 921,801 3.0 

12 Greater Media Corporate ∞ 9,182 880,344 3.1 

13 Bonneville Corporate ∞ 8,172 695,479 3.5 

14 Emmis Communications ∞ 7,604 1,299,650 1.7 

15 Interactive One ∞ 5,416 404,007 3.9 

16 Salem Communications ∞ 5,249 360,623 4.3 

17 Lincoln Financial Media ∞ 4,359 331,112 3.9 

18 radioio Corporate ∞ 4,346 * * 

19 Saga Communications ∞ 4,248 478,144 2.6 

20 ICBC Holdings ∞ 3,570 294,029 3.6 

 

 
Average Active Sessions (AAS): The average number of streams of one minute or more that are active within a 
time period. 
Session Starts (SS): The number of streams of one minute or more that are started within a time period. 
Average Time Spent Listening (ATSL): The average number of hours for each session lasting more than one minute 
within a time period. 
∞ These groups are part of the Katz Online Network 
* Ando Media only records the real time listening statistics for these channels and therefore is not accurately able 
to determine the total amount of sessions listening to the stream. Requires optional Log or Pixel Tracking. 

AOL Radio and Yahoo LaunchCast are part of CBS Radio, Inc. 
1
Summer Ranker does not include Clear Channel Radio Digital 
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SUMMER RANKER1
 

AUGUST DAYPART 6:00 am to Midnight EST, Monday through Sunday  
  

  AAS SS ATSL 

 Katz Online Network 246,609 * * 

  1 CBS Radio Inc.  173,277 68,371,348 1.4 

  2 977Music.com Corporate ∞ 35,622 * * 

  3 Citadel Broadcasting Company 30,159 4,054,675 4.2 

  4 1.fm Corporate ∞ 21,224 * * 

  5 Digitally Imported Inc. ∞ 18,308 * * 

  6 Entercom Communications Corp. ∞ 16,499 4,431,039 2.1 

  7 Cox Radio Inc. ∞ 10,747 1,552,695 3.9 

  8 ESPN Radio Corporate 10,506 2,924,455 2.0 

  9 AccuRadio ∞ 9,175 1,592,187 3.2 

 10 Univision∞ 5,978 2,564,671 1.3 

11 EMF Corporate 5,435 1,096,201 2.8 

12 Greater Media Corporate ∞ 5,294 1,082,453 2.7 

13 Emmis Communications ∞ 4,846 1,857,924 1.5 

14 Bonneville Corporate ∞ 4,742 794,403 3.3 

15 radioio Corporate ∞ 3,593 * * 

16 Interactive One ∞ 3,203 470,159 3.8 

17 Salem Communications ∞ 3,131 421,731 4.1 

18 Lincoln Financial Media ∞ 2,591 393,845 3.7 

19 Saga Communications ∞ 2,493 554,068 2.5 

20 Beasley Broadcasting Corporate ∞ 1,989 563,693 2.0 

 

 
Average Active Sessions (AAS): The average number of streams of one minute or more that are active within a 
time period. 
Session Starts (SS): The number of streams of one minute or more that are started within a time period. 
Average Time Spent Listening (ATSL): The average number of hours for each session lasting more than one minute 
within a time period. 
∞ These groups are part of the Katz Online Network 
* Ando Media only records the real time listening statistics for these channels and therefore is not accurately able 
to determine the total amount of sessions listening to the stream. Requires optional Log or Pixel Tracking. 

AOL Radio and Yahoo LaunchCast are part of CBS Radio, Inc. 
1
Summer Ranker does not include Clear Channel Radio Digital 
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DOMESTIC RANKER~ 
SEPTEMBER DAYPART 6:00 am to 8:00pm EST, Monday through Friday  

 

  AAS SS ATSL 

 Katz Online Network~ 232,063 31,070,698 2.30 

  1 CBS Radio Inc.  229,592 47,033,968 1.50 

2 Pandora Corporate3∞ 205,499 59,990,719 1.05 

  3 Clear Channel Radio Digital3 ∞ 118,526 14,370,214 2.54 

  4 Citadel Broadcasting Company ∞ 40,210 3,571,052 3.46 

  5 Entercom Communications Corp ∞ 24,101 3,758,901 1.97 

  6 ESPN Radio Corporate ∞ 19,260 3,447,197 1.72 

  7 Cox Radio, Inc. ∞ 16,948 2,888,604 1.80 

  8 Interactive One ∞ 8,343 922,405 2.78 

  9 EMF Corporate ∞ 8,214 832,026 3.04 

 10 Greater Media Corporate ∞ 7,669 846,284 2.79 

 11 Emmis Communications ∞ 6,760 1,303,028 1.59 

 12 Univision ∞ 6,500 1,477,728 1.38 

 13 Bonneville Corporate ∞ 5,986 558,781 3.29 

 14 Salem Communications ∞ 4,027 379,457 3.26 

 15 Beasley Broadcasting Corporate ∞ 3,481 586,814 1.82 

 16 Saga Communications ∞ 3,405 382,652 2.74 

 17 Lincoln Financial Media ∞ 3,308 329,402 3.09 

 18 ICBC Holdings ∞ 3,129 281,292 3.42 

19 Journal Broadcast Group (Corporate) ∞ 3,049 477,132 1.96 

 20 Entravision 2,237 373,890 1.84 

 

 
Average Active Sessions (AAS): The average number of streams of one minute or more that are active within a 
time period. 
Session Starts (SS): The number of streams of one minute or more that are started within a time period. 
Average Time Spent Listening (ATSL): The average number of hours for each session lasting more than one minute 
within a time period. 
∞ These groups are part of the Katz Online Network 

AOL Radio and Yahoo LaunchCast are part of CBS Radio, Inc. 
~ Excludes the following groups:  radioio Corporate, 1.fm Corporate, BoomerRadio Corporate, 977Music.com 
Corporate, Digitally Imported Inc., AudioCandy.com National, WORradio Corporate, 3WK.com Corporate, 
SmoothJazz.com Corp, Choice Radio Corporate and Accuradio. 
3
 Does not include mobile data 
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DOMESTIC RANKER~ 
SEPTEMBER DAYPART 6:00 am to midnight EST, Monday through Sunday 

 

  AAS SS          ATSL 

  Katz Online Network~ 143,238 37,417,127 2.13 

  1 CBS Radio Inc.  148,668 60,935,028 1.36 

2 Pandora Corporate3∞ 147,673 81,328,769 1.01 

  3 Clear Channel Radio Digital3 ∞ 72,257 16,879,841 2.38 

  4 Citadel Broadcasting Company ∞ 24,252 4,035,346 3.35 

  5 Entercom Communications Corp. ∞ 14,936 4,553,101 1.83 

  6 ESPN Radio Corporate ∞ 12,063 4,173,412 1.61 

  7 Cox Radio Inc. ∞ 10,515 3,502,570 1.67 

  8 Interactive One ∞ 4,991 1,051,333 2.64 

  9 EMF Corporate ∞ 4,943 949,760 2.90 

 10 Greater Media Corporate ∞ 4,794 980,176 2.72 

11 Emmis Communications ∞ 4,475 1,781,383 1.40 

12 Univision ∞ 4,354 1,895,912 1.28 

13 Bonneville Corporate ∞ 3,740 680,387 3.06 

14 Salem Communications ∞ 2,457 434,289 3.15 

15 Beasley Broadcasting Corporate ∞ 2,254 784,449 1.60 

16 Saga Communications ∞ 2,064 433,392 2.65 

17 Lincoln Financial Media ∞ 1,993 377,930 2.94 

18 Journal Broadcast Group (Corporate) ∞ 1,857 564,870 1.83 

19 ICBC Holdings ∞ 1,826 302,648 3.36 

20 Entravision 1,436 486,157 1.64 

 

 
Average Active Sessions (AAS): The average number of streams of one minute or more that are active within a 
time period. 
Session Starts (SS): The number of streams of one minute or more that are started within a time period. 
Average Time Spent Listening (ATSL): The average number of hours for each session lasting more than one minute 
within a time period. 
∞ These groups are part of the Katz Online Network 

AOL Radio and Yahoo LaunchCast are part of CBS Radio, Inc. 
~Excludes the following groups:  radioio Corporate, 1.fm Corporate, BoomerRadio Corporate, 977Music.com 
Corporate, Digitally Imported Inc., AudioCandy.com National, WORradio Corporate, 3WK.com Corporate, 
SmoothJazz.com Corp, Choice Radio Corporate and AccuRadio. 
3
 Does not include mobile data 
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ALL STREAMS2 
SEPTEMBER DAYPART 6:00 am to 8:00pm EST, Monday through Friday  

 

  AAS SS          ATSL 

 Katz Online Network 394,189 * * 

  1 CBS Radio Inc. ° 263,795 56,765,706  1.43  

2 Pandora Corporate3 ∞ 209,173 61,103,628  1.05  

  3 977Music.com Corporate ∞  53,755  *  *  

  4 Citadel Broadcasting Company ∞ 41,231 3,682,734  3.44  

  5 1.fm Corporate ∞ 27,253 *  *  

  6 Entercom Communications Corp ∞ 25,343 4,045,077  1.92  

  7 Digitally Imported Inc. ∞  21,759  *  

  8 ESPN Radio Corporate ∞ 19,958 3,602,588  1.70  

  9 Cox Radio Inc. ∞ 17,708 3,069,751  1.77  

 10 AccuRadio 3
 ∞ 11,684 1,251,045  2.87  

 11 Univision ∞ 9,121 2,139,911  1.31  

 12 EMF Corporate ∞ 8,524 883,449  2.97  

 13 Interactive One ∞ 8,431 942,415  2.75  

 14 Greater Media Corporate ∞ 8,004 946,255  2.60  

15 Emmis Communications ∞ 7,371 1,530,051  1.48  

16 Bonneville Corporate ∞ 6,079 571,468  3.27  

17 radioio Corporate ∞ 4,504 *  *  

18 Salem Communications ∞ 4,105 387,106  3.26  

19 Beasley Broadcasting Corporate ∞ 3,769 659,652  1.75  

20  Lincoln Financial Media ∞ 3,522 354,253  3.06  

 

 

 
Average Active Sessions (AAS): The average number of streams of one minute or more that are active within a 
time period. 
Session Starts (SS): The number of streams of one minute or more that are started within a time period. 
Average Time Spent Listening (ATSL): The average number of hours for each session lasting more than one minute 
within a time period. 
∞ These groups are part of the Katz Online Network 
* Ando Media only records the real time listening statistics for these channels and therefore is not accurately able 
to determine the total amount of sessions listening to the stream. Requires optional Log or Pixel Tracking. 

AOL Radio and Yahoo LaunchCast are part of CBS Radio, Inc. 
2
Does not include Clear Channel Radio Digital 

3
 Does not include mobile data 
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ALL STREAMS2 
SEPTEMBER DAYPART 6:00 am to midnight EST, Monday through Sunday 

 

  AAS SS          ATSL 

 Katz Online Network 267,478 * * 

  1 CBS Radio Inc. ° 175,261 75,410,863 1.29 

  2 Pandora Corporate3 ∞  150,011 82,623,100 1.13 

  3 977Music.com Corporate ∞  40,095  * * 

  4 Citadel Broadcasting Company ∞ 24,994 4,188,144 3.33 

  5 1.fm Corporate ∞  21,196  * * 

  6 Digitally Imported Inc. ∞  17,951  * * 

  7 Entercom Communications Corp. ∞ 15,943 4,989,532 1.78 

  8 ESPN Radio Corporate ∞ 12,593 4,398,788 1.59 

  9 Cox Radio Inc. ∞ 11,114 3,771,138 1.64 

 10 AccuRadio3
  ∞ 7,938 1,654,377 2.67 

 11 Univision ∞ 6,060 2,757,862 1.22 

 12 EMF Corporate ∞ 5,166 1,022,328 2.81 

 13 Interactive One ∞ 5,058 1,081,411 2.60 

14 Greater Media Corporate ∞ 5,037 1,139,057 2.46 

15 Emmis Communications ∞ 4,973 2,134,441 1.30 

16 Bonneville Corporate ∞ 3,818 701,970 3.03 

17 radioio Corporate ∞  3,463  * * 

18 Salem Communications ∞ 2,510 444,542 3.15 

19 Beasley Broadcasting Corporate ∞ 2,474 893,816 1.54 

20 Lincoln Financial Media ∞ 2,147 412,779 2.90 

 

 
Average Active Sessions (AAS): The average number of streams of one minute or more that are active within a 
time period. 
Session Starts (SS): The number of streams of one minute or more that are started within a time period. 
Average Time Spent Listening (ATSL): The average number of hours for each session lasting more than one minute 
within a time period. 
∞ These groups are part of the Katz Online Network 
* Ando Media only records the real time listening statistics for these channels and therefore is not accurately able 
to determine the total amount of sessions listening to the stream. Requires optional Log or Pixel Tracking. 

AOL Radio and Yahoo LaunchCast are part of CBS Radio, Inc. 
2
Does not include Clear Channel Radio Digital 

3
 Does not include mobile data 

 


